


WHO IS EOMAP?

Private high-tech company

Focusing on satellite data
analytics and software solutions

Specialised on aquatic
environments

Serving engineering companies,

governments, inter-governmental |

organizations and academia

International team of +45
employees from +10 countries

D

HQ in Germany with
offices in USA,
Australia, Dubai




Plastikmiill in den Ozeanen Die Presse

Siiddeutsche Zeitung

THE TIMES OF INDIA

EL PAIS f¢ Tlonde




Mostofthepla.StiC litter inoceans comes frOm land

Focus on rivers, estuaries and COASTA | zones identify hot spots of plastic accumulation

U N res Ol U tl OI adopted to hold member nations legally accountable for their

contributions to the global plastic pollution crisis — treaty planned for2 02 4

Mapping and 10N Itorin g of (aquatic) plastic litter will be [T1A d ator y



PLASTIC IN SATELLITE IMAGERY

Planet Dove, 02.01.2024




PLASTIC IN SATELLITE IMAGERY




PLASTIC IN SATELLITE IMAGERY

Sentinel-1, 08.10.2023




PLASTIC IN SATELLITE IMAGERY










HOW IT WORKS
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DASHBOARD GLOBE PUBLICATIONS 4 Share & Upload LOGIN REGISTER
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PLASTIC DETECTION IN CAMERAS

CILEUNGSI RIVER, INDONESIA (Source: EOMAP)
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Jakarta, Indonesia




KEY DRIVERS for Eyes on Plastic

Towards a plastic-less
society

Growing circular economy

Regional
cleaning
activities

Proof of
concepts




eyes on plastic

OUTREACH




muehlbauer@eomap.de
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